
THE MOST IMPORTANT ELEMENTS OF A HOMEPAGE 
 
Your homepage is an essential tool for your business and often serves as the first impression to 
potential customers. There are many important components of effective web design, like white 
space, font selection, colour schemes, and layout, but the core of a website is its content, not its 
design. Within a matter of seconds, your homepage needs to introduce your product or service 
and entice visitors to explore your site further. So what separates a good homepage from a bad 
homepage, or a good one from a great one? 
 
Logo 
Your logo should be visible at the top of your website. It’s the core of your business’ branding and 
identity, after all. The logo is a tangible representation that encompasses your products or services 
and is a key piece for clients to recognize and connect with your brand. 

Navigation 
Easy to use and understand navigation is a vital feature your website should have in the header. 
The navigation menu should be easy to locate with items that make sense to new visitors. The 
viewer should always know exactly where they are on the website and have easy access to where 
they would like to be. Remember, there is a fine line between an interactive menu and an 
annoying one, so functionality should be the idea. 
 
Headline 
Within a matter of seconds, your website needs to communicate to visitors what you have to 
offer. A headline with sub-headline or paragraph text should provide a clear description of your 
business and what you do or the services you provide. This is usually 2-3 sentences of powerful, 
memorable, and concise text that targets your viewers’ needs. 

 



Call to Action 
The goal of your website’s homepage is to pique the interest of visitors and prompt them to delve 
deeper into the pages of your website. A call to action (CTA) is one way to pull people into the 
interior pages, begin the selling cycle, or at least initiate direct contact. CTA areas or buttons can 
be linked to contact forms, subscription enrolment forms, or other pages within your website that 
provide more information. The easier and more intriguing you make it for the visitor to click this 
CTA, the better the chance they will invest time in browsing your website. 

 
Content 
This is the backbone of your website. It is the reason most visitors are seeking from your website in 
the first place. Your website text should be informative, easy to read, and concise. Connecting with 
the visitor and convincing them about how they will benefit from you is essential for maintaining 
interest. Content will do more than anything else to make your website design engaging and 
effective. 

 
 
 



Visual Design 
To put it simply, people are visual, and utilizing great graphics is a good way to make your website 
more appealing. Your website has about 1/10th of a second to impress your visitor - and potential 
customer - and let them know that your website - and business - is trustworthy and professional. 
Photos add a sense of credibility and integrity to a website. However, it's important not to go 
overboard with too much. Scrolling text, animation, and flash intros should be used sparingly in 
your web design and only to emphasize a point for maximum effect. 
 

 
Social Proof 
Providing testimonials or customer/client reviews is another powerful way to stimulate trust and 
establish your expertise. The social proof shows new visitors that you know what you’re doing and 
provides key insights to your product or service. Success stories are a great way to inspire a 
positive first impression. 

 
Footer 
An informational footer is arguably as important as your header navigation. Once your visitor 
reaches the end of your homepage, this area should provide three features: contact information, 
links, and social media integration. Contact information encourages the visitor to get in contact 
with you. Links can be a helpful way to provide a mini-sitemap or encourage the user to check out 
interior pages. Providing links to social media accounts is a great way to encourage visitors to 
engage with your company on another medium. It also adds to your social proof and provides 
another method of connection and communication. 

 


